AIMS OF THE CLASS

Talking about the future
DVD projections
Reading: Market Intelligence, Market Leader

Language review: Grammar



The futures

Language review,

Talking about
the future

We can use different language forms to talk about the future.

1 We use going to to talk about what we intend to do and have already
decided to do. We’re going fo attend the seminar in France next week.
Are you going to book the tickets for the flight?

2 We use will or ‘Il 1o talk something we have decided to do at the
time of speaking: The flight’s late. I'll call the office to cancel the meeting.

3 We use the present continuous t0 talk about a fixed arrangement.
I'in travelling to Germmany next week.
Are you flying on the same flight as your boss?

4 We use the present simple to talk about a timetable or programme.
The train leaves Rome at 2 p.ns. tomorrow., It doesn’t stop at Milan.
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Market Leader
Intermediate, p. 18



The futures

o Complete each dialogue with the correct form of going to or will.

1

A

W > W > W > WP w

I'm really sorry, | can’t take you to the station. Something has just come up.
Oh, don’t worry. | .eeeeeeene. (take) a taxi.

We’ve chosen a name for our new low-cost airline.

Really. What .............. (you / call) it?

Have you decided how to increase the number of passengers?

Yes, we .............. (offer) a family discount at weekends.

| can’t send an e-mail to the travel agent; my computer’s just crashed.
Write down your details and | .............. (fax) them over for you.

How’s your daughter?

She’s fine. She .......ccev.. (learn) to be a pilot for the flying doctor service
next year!

Market Leader
Intermediate, p. 18



DVD projections

e How to talk about the future
* Seven ways of talking about the future




Market Intelligence, Market Leader WB, p. 9-10

Mo may find t surprising but trawval and tourisr s net just about going on
holiday. There are other forms of Tourism which create revenue for the travel
industry, Business travel, for example, s an nareasingly important sector
since it is often of high value and earns significant income for tour operalors,
hoteliars, catsrers and transport operators, Many cily-based travel agencies
have 2 separate dapartment that caters for the needs of business clients,

Visiting fiends and relatives (VFR) is also an impeortant contrbutor to tourfsm
revene. Athough the vishor enjoys rse accommodation ha ar s s ikely 1o

spend money on othear goods and senvices
in the \ocality such as foon, entertainment
and transport and, in so doing, contributs
to the local economy. Indesd, the fact that
he or she is net paying for accommodation
rmay well be an incentive to spend mare on
BLCH '[hir"lQS a5 Ezatir’rg aut  and
entertalnrnent.

Offclal statistics show hal twenty-thren
million paople visited the LUK in 2001, Tha
chart shows & breakdown of these visitors
zsncondlng to reason for travel.

Inbound vishors to the UK 2001
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Answer the questions

1 What is the main purpose of the text?

a) to promote tourism to the UK

b) to show why people travel

¢) to show the importance of tourism in the UK
d} to analyse the economics of tourism

2 Which of the following is not mentioned?
a) travelling on business

b) the work of trave! agencies

¢) how much money people spend on holidzy
d) the wark of tourist boards

3 According to the article
a) more people visit family than travel on business.

b) fewer people travel to visit friends and relatives than previously.

c) business travel is the most profitable form of tourism.
d) more is spent on entertainment than on accommodation.

4 Who was this passage written for?
a) hotel managers

b) tour operators

c) holidaymakers

d) students of tourism

Market
Leader WB, p.
9-10



Language review: Grammar

mvest Eell take target wtlrk

1 Dell and HF...ﬁfH ...... computers around the world.
2 |tonly .. . our laboratory half an hour to test all the ingredients.
3 Which market segment ............. they usually . ............. 7
4 Ohno! My printer ., .__......... properhy. I'll ask Mark to run off a copy.
B i YOU .oeiaannnss more maney in marketing this year?
6 Thelr advertising agency never .. ......... at weekends.
7 Dovyouthinkwe . ........... a big risk if we postpone the launch of our
new model?
8 Unfortunately, our range of saft drinks .............. well at the moment.
9 Thistime,we ... ........ our advertising campaign on the young,

10 Qurcompany . ............ a lot in R&D. That's why we develop fewer new
products than our competitors.

Market Leader WB, p. 5



Language review: Grammar

@ Complete this text with the correct tense, present simple or present
continuous, of the verbs given. Then check your answers.

Dan Peters , WOrks lin the R&D department of the Antwerp-based company work
Mercator Foods Ltd, wherehe ,............. 2 a team of five responsible for all products manage
under the brand name Souperbly.

Together, they .............. } about three new products each year. develop

This week, however, Dan is not in his office. He ._............ 4in the laboratory. He work
.............. 5 the testing of an innovative range of soups and sauces,and .............. %  supervise /write
a report.

He i, 7 his job and is proud of his company. Indeed, Mercator Foods enjoy
______________ Brapidly. It .............. ? subsidiaries in France and Germany and expand /have
______________ 0 Kilkenny Dairies {Ireland). Sales and earnings for the company own
,,,,,,,,,,,,,, I far beyond expectations. fncrease

The Souperbly brand in particular.............. 2 highly popular throughout Europe. become

Market Leader WB, p. 5



Language review: Grammar

o Study the information in exercise B. Then write questions for these answers.

1 Where does Dan Peters work’

++++++++++++++++++++++++++++++++++++++++++++++++++++++++

Yes, indeed. Far beyond expectations!

Market Leader WB, p. 5



Exploring San Diego

any Visitors (Prefer] ... cesrssennies ! San Diego to Los

Angeles because it is smaller and (appeal) ....ooecsmmeese

---------------------

more to people Who (ITKe) .o 3 a family atmosphere.

TFor example, SeaWorld (put on) w ot sneenes 4 great shows

with performing Kiffer wfiates and gofprirts anda

(attract) cevicarene - 5 children and parents
alike. Many people (CONSIALT] wmruivvericoisioreiienseniarnesisienens \J
San Diego zoo to be the best in the world and the

AN LS [[1VE) T s tarcrteraesecsane 7 in the zoological

equivalent of five-star hotels.

Good free guided tours of the pretty Old Town
(leave | e e e et 8 daily at 10.30 am and 2 pm.

'''''

Until recently the downtown area was very quiet and dull
but (now / become) .. 9 much more
fashionable; entrepreneurs (OPen) e ceeeuueesiucens .10
trendy restaurants and bars and now the whole area
(DOOTN) Bereertameg e tattees o] 1 35 a result of the live
jazz concerts which are held every evening during the
high season.

English for International Tourism SB, p. 19



Thank you for your attention!

* ninakisin.vps@gmail.com
e konsultacije: utorak od 12:00 do 14:00, kabinet 15
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