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Poštovani studenti,
U nastavku nalaze vam se pitanja za kolokvijum iz predmeta Marketing u turizmu, koji je postavljen dana 19.05.2020. godine, na stranici prof. dr Nataše Pavlović i asistentkinje Dragane Gašević u 16.45. Biće ocenjeni kolokvijumi, čiji odgovori stignu na mejl asistentkinje Dragane Gašević (draganag.vps@gmail.com) do 18:00 časova. Odgovore šaljete u formi fajla koji ćete otkucati na računaru ili napisano čitkim rukopisom, možete poslati fotografisan kolokvijum u JPEG  ili PDF formatu. Maksimalan broj bodova 30. Rezultati kolokvijuma biće objavljeni za maksimalno 10 dana na stranici profesorke i asistentkinje. Želim vam uspešan rad 

	IME I PREZIME STUDENTA:

	BROJ INDEKSA:

	
1. Koji su osnovni preduslovi za ostvarivanje procesa razmene? (2 boda)
___________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________ .



	2. Kako se u opštem smislu može definisati i objasniti marketing? (2 boda)
___________________________________________________________________________________________________________________________________________________________________________________________________________________ .

	3. Koji su osnovni marketinški pojmovi? Kratko objasnite značenje svakog. (4 boda)
__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________.


	4. Koja su osnovna značenja marketinga? (2 boda)
_____________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________.


	5. Objasnite šta čini sadržaj osnovnih karakteristika usluga na primeru konkretne turističke usluge? (4 boda)
a) _________________________________________________________________________________________________________________________________________
b) _________________________________________________________________________________________________________________________________________
c) ________________________________________________________________________________________________________________________________________________________________________________________
d) _______________________________________________________________________________________________________________________________________________________________________________________
e) _______________________________________________________________________________________________________________________________________________________________________________________.


	6. Objasnite interaktivni marketing na primeru jednog turističkog ili hotelskog preduzeća (3 boda)
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________.


	7. U čemu je posebna uloga motiva kao osnova za pojavu tražnje na turističkom tržištu? (2 boda)
a) ________________________________________________________________________________________________________________________________________________________________________________________.
b) _______________________________________________________________________________________________________________________________________________________________________________________.


	8. Koje su osnovne sličnosti i razlike između karakteristika turističke tražnje i ponude? (4 boda)
______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________.


	9. Koji su ključni delovi procesa formulisanja marketing strategije? (4 boda)
1) __________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________.
2) __________________________________________________________________________________________________________________________________________.
3) ________________________________________________________________________________________________________________________________________________________________________________________.
4) __________________________________________________________________________________________________________________________________________.


	10. Pristupi u definisanju instrumenata marketing miksa. (3 boda)
1) ________________________________________________________________________________________________________________________________________________________________________________________.
2) __________________________________________________________________________________________________________________________________________.
3) __________________________________________________________________________________________________________________________________________.










